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Bermula pada peningkatan pada peminat kuliner yang ditunjukkan pada, wisata 
kuliner yang diadakan oleh suku dinas pariwisata Jakarta Pusat yang meningkat 
sebanyak 70%. Dengan peningkatan tersebut banyaknya peminat bisnis untuk 
masuk pada bisnis kuliner sehingga meningkatnya permintaan pada produk 
Kitchen Equipment, terutama kompor gas yang dialami oleh perusahaan CV. 
Victory Metallurgy. Karena terdapat peluang bisnis yang tinggi yang awalnya CV. 
Victory Metallurgy hanya memiliki produk Tenno untuk segmen menengah 
kebawah dan rumah tangga. Perusahaan tersebut ingin melakukan perluasan 
segmentasi pada industri menengah ke atas dengan membuat nama pada produk 
baru adalah Furion. Sehingga dengan adanya pembedaan brand antara Tenno dan 
Furion, maka dibutuhkannya brand baru Furion. Penulis juga melakukan 
penelitian dengan wawancara kepada pemiliki serta melakukan observasi dalam 
langkah awal pembuatan proses karya yang berguna untuk pembuatan 
mindmapping hingga proses digital logo Furion. Agar brand Furion dapat dikenal 
dan dapat bersaing dengan brand-brand yang sudah lebih dahulu berbisnis pada 
segmentasi industri. 
 















Starting on the increase in the interest shown in culinary, culinary tour organized 
by the tourism department tribe Central Jakarta increased by 70%. With the 
increasing number of enthusiasts businesses to get in on the culinary business this 
increasing demand on Kitchen Equipment products, mainly gas stove experienced 
by the company CV. Victory Metallurgy. Since there are business opportunities 
that are initially high CV. Victory Metallurgy just have to Tenno product segment 
and the middle class households. The company wanted to perform segmentation 
on industrial expansion over the middle to make the name of the new product is 
Furion. So with the distinction between the brand and the Tenno Furion, then it 
needs a new brand Furion. The author also conducted research by interviewing 
owners and make observations in the initial step of making a useful process for 
the manufacture of paper to digital processes logo mindmapping Furion. Furion 
can order brand known and can compete with brands that had already doing 
business in the industry segmentation. 























BAB I  PENDAHULUAN 
1.1 Latar Belakang.................................................................................1 
1.2 Rumusan Masalah............................................................................3 
1.3 Batasan Masalah...............................................................................3 
1.4 Tujuan Tugas Akhir.........................................................................3 
1.5 Manfaat Tugas Akhir.......................................................................4 
1.6 Metodologi Penelitian......................................................................4 
BAB II LANDASAN TEORI..................................................................................6 
2.1       Logo Sebagai Elemen Branding......................................................6 
2.2       Brand Identity.................................................................................11 
2.3       Logo dan Elemennya......................................................................13 
2.3.1 Brand Architecture.............................................................16 
2.3.2 Teori Gestalt Dalam Logo.................................................18 




2.4        Pedoman Sistem Identitas.............................................................42 
2.5        Marketing......................................................................................47 
2.5.1 Segmentasi.........................................................................50 




BAB III TINJAUAN DATA DAN KONSEP DESAIN........................................54 
 3.1  Profil Perusahaan CV. Victory Metallurgy.....................................54 
  3.1.1  Refrence Perusahaan..........................................................66 
  3.1.2 Kompetitor Perusahaan......................................................68 
 3.2 Konsep dan Perancangan Desain...................................................73 
  3.2.1  Solusi Pemecahan Masalah................................................73 
  3.2.2 Proses Kreatif.....................................................................74 
BAB IV ANALISIS...............................................................................................90 
 4.1 Analisis Logo.................................................................................90 
  4.1.1 Analisis Konsep Perancangan............................................90 
4.1.2 Analisis Typeface Pada Logo.............................................95 
4.1.3    Analisis Warna Pada Logo.................................................96 
4.2 Graphic Standart Manual...............................................................99 
BAB V PENUTUP...............................................................................................105 
 5.1 Kesimpulan..................................................................................105 







Perancangan Logo Kompor..., Eko Susanto, FSD UMN, 2013
ix 
DAFTAR GAMBAR 
Gambar 2.1 Logo Chanel...................................................................................19 
Gambar 2.2 Logo CNBC....................................................................................19 
Gambar 2.3 Logo Formula................................................................................20 
Gambar 2.4 Logo Renault..................................................................................20 
Gambar 2.5 Logo Mobil.....................................................................................30 
Gambar 2.6 Logo Nike.......................................................................................22 
Gambar 2.7 Logo Gucci.....................................................................................22 
Gambar 2.8 Typeface Old English.....................................................................27 
Gambar 2.9 Typeface Centaur...........................................................................28 
Gambar 2.10 Typeface Old Style..........................................................................29 
Gambar 2.11 Typeface Transitional.....................................................................30 
Gambar 2.12  Typeface Modern...........................................................................31 
Gambar 2.13 Typeface Slab Serif.........................................................................31 
Gambar 2.14 Typeface Grostesque Sans Serif.....................................................32 
Gambar 2.15  Typeface Geometric Sans Serif.....................................................33 
Gambar 2.16 Typeface Gill Sans.........................................................................33 
Gambar 2.17 Typeface Brush Script....................................................................34 
Gambar 2.18 Typeface Cursive............................................................................34 
Gambar 2.19  Typeface Display............................................................................35 
Gambar 2.20 Colour Wheel.................................................................................36 
Gambar 3.1 Kompor Gas ( rumah tangga )........................................................55 
Gambar 3.2 Kompor Gas ( rumah tangga )........................................................56 
Gambar 3.3 Kompor Gas ( pedagang )..............................................................56 
Gambar 3.4 Kompor Gas ( pedagang )..............................................................57 
Gambar 3.5  Bukti Pembelian Luar Daerah........................................................58 
Perancangan Logo Kompor..., Eko Susanto, FSD UMN, 2013
x 
Gambar 3.6 Bukti Pembelian Luar Daerah........................................................59 
Gambar 3.7 Logo Tenno....................................................................................60 
Gambar 3.8 Kartu Nama....................................................................................60 
Gambar 3.9 Brosur.............................................................................................61 
Gambar 3.10 Brosur Katalog...............................................................................62 
Gambar 3.11 Billboard........................................................................................72 
Gambar 3.12 Website Tenno................................................................................63 
Gambar 3.13 Contoh Prototype...........................................................................64 
Gambar 3.14 Contoh Prototype...........................................................................65 
Gambar 3.15 Logo Nayati....................................................................................66 
Gambar 3.16 Website Nayati...............................................................................67 
Gambar 3.17 Produk Nayati pada Film Feast of The God...................................68 
Gambar 3.18  Logo Getra....................................................................................69 
Gambar 3.19 Website Getra.................................................................................70 
Gambar 3.20 Merek yang memakai produk Getra..............................................71 
Gambar 3.21 Mindmapping.................................................................................75 
Gambar 3.22 Contoh Logo Ambigram................................................................76 
Gambar 3.23 Sketch 1..........................................................................................78 
Gambar 3.24 Sketch 2..........................................................................................78 
Gambar 3.25 Alternatif  Logo Digital.................................................................79 
Gambar 3.26 Konsep yang Terpilih.....................................................................80 
Gambar 3.27 Sketch Logo....................................................................................81 
Gambar 3.28 Sketch Logo....................................................................................82 
Gambar 3.29 Proses Pertama Karya Dalam Digital............................................83 
Gambar 3.30 Proses Kedua Karya Dalam Digital...............................................84 
Gambar 3.31 Proses Ketiga Karya Dalam Digital...............................................85 
Gambar 3.32 Proses Keempat Karya Dalam Digital...........................................85 
Perancangan Logo Kompor..., Eko Susanto, FSD UMN, 2013
xi 
Gambar 3.33 Proses Kelima Karya Dalam Digital..............................................86 
Gambar 3.34 Alternatif  Typeface........................................................................87 
Gambar 3.35 Proses Pembuatan Typeface...........................................................88 
Gambar 3.36 Logo Pilihan...................................................................................89 
Gambar 4.1 Elemen Logo Furion......................................................................91 
Gambar 4.2 Proses Pembentukan Logo.............................................................93 
Gambar 4.3 Proses Pembentukan Logo.............................................................94 
Gambar 4.4 Proses Teknik Ambigram...............................................................95 
Gambar 4.5 Typeface Aero................................................................................95 
Gambar 4.6 Hasil Typeface Modifikasi.............................................................96 
Gambar 4.7 Biru Tua.........................................................................................97 
Gambar 4.8 Biru Muda......................................................................................98 
Gambar 4.9 Abu-abu..........................................................................................98 
Gambar 4.10 GSM Bagian Pertama...................................................................100 
Gambar 4.11 GSM Bagian Kedua.....................................................................102 








Perancangan Logo Kompor..., Eko Susanto, FSD UMN, 2013
xii 
DAFTAR TABEL 



















Perancangan Logo Kompor..., Eko Susanto, FSD UMN, 2013
